2N
'? ) A

WM W1y TIR124E 9 A
] X
R & ERBEDIA (2)
................................................... Bk #osm (1)

=X YL AFy R =T 4 FIHTLH LA

B O# — (35)
E 5 E LA OIS & EALETE
— THERTREE] OBEE —
................................................... # H ]}% jK: ( 57)
HHON S vHF A (2)
— 58] & [F&] oRkExBELT—
................................................... H’g lll% H}% (105)

TN R



THE KANDAI SYOGAKU RONKYU
THE JOURNAL OF HAKODATE UNIVERSITY

Vol.33 No.1 September 2000

Articles

Principle of Faith and Trust in the Civil Code (2)

............................................................ Hl'rOfum’L SHIMIZU ( 1)

A new frame of reference for the cause related marketing

..................................................................... Koichi SERA ( 35)

Petroleum Industry and Heavy-Chemical Industry just before

the Liberalization of Foreign Trade in Japan

............................................................ Takayukl TERADA ( 57)

............................................................ Satoru FUJISHIMA (105)

DEPARTMENT OF COMMERCE

HAKODATE UNIVERSITY
HAKODATE, JAPAN



	33-1-1
	33-1-2
	33-1-3
	33-1-4

